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Ambassado

We can help desig uild'your booth, i 2 .

ambassadors, and distribute samples.

Grassroots Enthusiasts L
We'll help you find and connect with people who love your brand
and are willing to tell others about it. -



FLN Engagement
Platform

reach customers when they’re most likely to buy

SUBMITGAMERECAP SUBMITRECRUITCOMMITMENT  REPORTMEDIACOVERAGE  SUBMITVIDEOCUP  SUBMITJOBOPENING ADVERTISEWITHUS

FLN Engagement platform is used to digitize information about games,
tournaments, recruiting, scores. participants, guests and members visit the site to
easily view information and interact with sponsored content.

Ask us about: ey .,\.

AN
+ Sponsorships ’ .ﬂ. ‘
s Final

S " Maclay's Sain Chase, Buchhblz 2018 Eva
I List Of Available Players Named To IL Men's Rising HunzikerCommits To

For Movement Sophomore Watch List Central Connecticut State!

© Septernber 22,2017

+ Targeted Sponsorships

l HIGH SCHOOL § COLLEGE/MCLA | RECRUITING

+ Sponsored Takeovers

2.35 30.9% 2+

visits per visitor new visitors minutes per visit



ad specs

Sizing and file information

max multimedia

creative dimensions (pixels) expansion initial download size full download size framerate max length
header ad — home page 480 x 90 480 x 250 40K 100K 24fps 15s
main content ads 345 x 355 728 x 225 40K 100K 24fps 15s
footers 1100 x 150 728 x 315 40K 100K 24fps 15s
mobile leaderboard 320 x 50 NA 40K 100K 24fps 15s
skins—fln.com 1600 x 800 NA 40K 100K 24fps 15s
interstitial 640 x 480 NA 40K 100K 24fps 15s
client deliverables file types The materials and instructions should be Questions? Feel free to contact us:
delivered ten (10) business days prior to the 954.599.7388
+ Image file and click thru URL Or Ad Tags + .gif, .jpg, .swf, or pre-approved multi-media campaign start date. Any changes to the mark@floridalacrossenetwork.com
+ Maxweight for creative: 40k, polite download for + Flash files must have backup static image advertising done while the campaign is running
ad tags — the initial load must be 40k and the should be received five (5) business days in

subsequent load has a max of 100k advance.


mailto:mark@floridalacrossenetwork.com

video pre-roll ads

play your video before our premium content

We built an audience so you don’t have to. FLN videos help our
audience gather news, train smarter, choose the best gear, and
consume a sport they are passionate.

Position your brand in front of an engaged audience and target
viewers in your desired demographic.

Florida Lacrosse News
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In Lacrosse Bullishion the Sport ' onsSeptember 9th at_

Twitter

Team in San Diego of Lacrosse’ the Bolles School! @89 FloridaLacrosseNews

22 Sep

SPONSORED I FLN YOUTUBE CHANNEL

Unde! stanﬁlg acrosse

FUNDRAISING

Instantly get towards a
fundraising program.

Call
and mention Florida Lacrosse News
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— : T > 8 z

Florida Launch 360
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mobile

leverage for a unique engagement
experience

Ask us about:

+ App IABs

+ App Takeovers

+ App Sponsorships
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sweepstakes

build your distribution list

Build your personal contact list with sweepstakes and contests
distributed through FLN Network.

Ask us about:
+ Event sweepstakes

+ Email sweepstakes
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tap.into our rich (ﬁta base of
opted-in subscribers

Want to reach lacrosse players, coaches and fans in the state of
Florida? Or those who waﬁﬁo learn more abeut their passion
through helpful news, traﬂnmg tips and geai guides? We have an

email—and an ad space~for'you. i
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ads available subscribers "~ notes "N

special c_)ffer Entire Email proyide d
email special offer

target Banner Ads can target
banners specific DMAs

content Banner Ads targeted

newsletters newsletter options

*Engaged email subscribers are those that have interacted with our emails in the last year. These numbers are subject to change.






“We have been working \'Mith the | e team for
2 years and it has been a great e ence."The people are
fantastic to work with and the different platfo s-"truly.a'-'«{‘

~help our business grow each year' ﬁ!»r
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A demographic most websi = AND
businesses only DREAM ies
that spend on the sport and

the particip n many ways: travel,

equipment, s@@ondary education,
photography and so many more
avenues.

Our readers spend, and spend BIG.

Give us a caII thay and let’s discus
how you gn reaghyan audience in na
only fﬁé astest ’g\?vmg sport in the
countr se.one of the fastest
growmg s

B reat things for our
a site that is dri

mfor tion, please visit
across s.com and follow

witter.
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